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What the Little League Company conjures up is a boys’ baseball team. Always serious and working hard. Trying
their very best, sweating and crying when they lose. We hold dear the pure emotions, freewheeling ways,
indulgence and the wish to hang onto the spirit of adventure that tend to fade with time. Under the freer fashion
banner, we hope to breed new cultures and continuously transmit new stimuli from Ron Herman and the brands
Ron Herman carries.

We feel lifestyle is all about the mind. We wish it to be more about “It’s a nice day so let’s go to Ron Herman,”
than simply going out for the sake of buying clothes, furniture and sundries. Our customers’ feelings are
constantly on our mind as we welcome them with hospitality, fragrance, music and ambience design for them to
enjoy a precious moment of well-being at our store.

Regarding new brand business, we aim to safeguard brand value rather than act as an agent for new brands,

continuing to select with conviction designers and brands we fall for, regardless of the trend.
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Ron Herman was launched on Hollywood’s Melrose Avenue in 1976. California celebrities continue to love this
specialty store for its unfailing policy of offering comfortable shopping for each and every customer and
stimulating the customer’s imagination. Professing “Fashion should be full of love, titillating and free,”
Ron Herman provides its customers with a comfortable space replete not only with its own men’s, women’s and

kids’ wear, accessories, sundries and cosmetics, but also with select items from original brands the world over.

Ron Herman also oparates cafés.
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Nature of Ron Herman

Authentic and a bit unique.

Launched in 2013, RHC Ron Herman is a concept store of fun items for daily thrills.General stores found all over
America in the good ol’ days served the lifestyle of people in every town, from food items and sundries to
innovative articles. Taking root in each town and loved by its residents, many a smile spilled from chats and many
a culture was born in these stores. RHC represents the nucleus of such heart called Ron Herman. Quality towels
and that particular mug you have to use everyday, simple, feel-good sweaters you love for a long time, items full
of thrills for your daily activities, one-in-the-world art pieces adding color to your life, music you can’t help
humming to, and that celestial smile that coaxes another smile out of you...

We propose a happy lifestyle of affluence where stirring chats and chuckles abound through items we offer.

Nature of Ron Herman
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The shirt brand loved by many a celebrity in California over the years is named after designer Audrey
McLoghlin’s grandparents from Ireland. The year of their marriage, 1947, also appears on the brand logo. Audrey
established the brand in 2009 to recreate shirts of their rustic heritage with fabric from an established Italian
shirting mill with over 130 years to its name and extra attention to washed, relaxed-fit silhouettes for both men

and women.

Classic, New Classic.
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BAREFOOT DREAMS was born in 1994 as founder Annette Cook set out to create a precious line of children’s
products embracing her design philosophy and a brand that would accommodate her commitment to family.

With the outstanding success of Annette’s first product, a blanket of washable knit in natural colors so elegant
and soothing to the senses, BAREFOOT DREAMS became a nationally recognized brand featured in numerous

publications and television programs. Its relentless pursuit of the melting feel in its homewear, parkas, blankets

and babywear has made the brand a global name catering to celebrities around the world.
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DEMYLEE is a knitted goods brand founded by Korean designer Demy Lee in 2007 in New York. Favorite
somethings out of your closet to wear everyday is the concept, with signature quality 100% cashmere knits and
pure pima cotton jersey collection for the downtown girl to the classic woman. LAD BY DEMYLEE was

launched in 2013 as its men’s line.
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MOTHER is a denim brand founded by seasoned denim sales professional Lela Becker, and designer Tim Kaeding
who, tasked with designing GAP 1969 jeans in the late 90’s, was responsible for the denim revival. Combination
of their expertise and aesthetics helped MOTHER grow into a brand with a global cult following by spring of
2011, within a month of its launch.

MOTHER takes its name from source of all jeans possible and is a dominant trendsetter in the denim industry,

pushing technological boundaries for its super-soft fabrics with an irreverent attitude.
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UNION LAUNCH made its debut in the Autumn/Winter season of 2016, with an unflagging resolve to create
authentic items you want to keep beside you for years regardless of trend, with a twist of irony... "UNIVERSAL
with IRONY".

Each piece of clothing brims with special energy only genuine articles emanate, born of earnest joint efforts of
solid technique with clothing artisans from fabrics to cutting and sewing. With the decline in the number of such
skilled craftsmen every year, we at UNION LAUNCH vow to keep proposing articles and matters into the future,
to help pass on their expertise and act as a go-between between them and the consumers, launching not only

clothing but also various collaborative plans with farming and non-profit organizations.
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For women who have matured spiritually through life, overcoming its ups and downs, yet having to swallow

them all in at times. Designer Marina Cortbawi launched her New York-based label Merlerze in the summer of 2016, for globe-trotting

Paring the unnecessary through experience, they find they truly “love” being themselves saying... I love this, this women like herself in her past career. Any woman who travels a lot to pursue her values and curiosity knows that

feels good, so that's it after all. .. a getaway wardrobe should be refined and effortless, a polished style that works day and night. Traveling is all

ehure creates to embrace such women. about freeing oneself from the mundane, and by easing their packing, Cortbawi gives women more room to
unwind, to focus more on potential discoveries and encounters on their excursions. Merlette’s simple, lightweight
pieces of luxurious, organic cotton work transseasonally, offering women a sense of empowered femininity,

versatility and comfort.
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Captivated by the traditional block prints of India, designer Sarah Zellweger launched SZ Blockprints from
London.

The brand works with artisans in Jaipur to create modern and beautifully-hued clothing and homeware that
merge India, New York, and London, with the aspiration of brightening the mood of those who wear and use
them.

Sarah believes it is her calling to continue the legacy of block print techniques. With sustainable processes that
are as environmentally low-impact as possible, she carries on and lovingly preserves Indian traditions, while
generating jobs for the people of Jaipur.

We propose these items that embody the warmth of handmade block prints and her passion for India.
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STATE OF ESCAPE is a brand of distinct, vibrant handmade bags founded by Desley Maidment and Brigitte
MacGowan in 2013 in Australia with the vision to create “a truly unique, edgy and beautifully designed range of
carryalls”.

The collection of soft, featherweight and gentle-to-the-touch neoprene body with sailing rope as cross body strap

can be folded flat, is incredibly light yet durable and washable.
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HOORSENBUHS is a California-based fine jewelry brand out of the United States of America. Established by
founder and creative director Robert G. Keith who anchored his first atelier in 2005 in Santa Monica, California,
the label has grown into a go-to for fashionistas, musicians and other aesthetically-discriminating celebrities from
around the world.

HOORSENBUHS’ impeccable craftsmanship graces items of various materials with the brand's signature tri-link

motif including rose gold bracelets, 18K engagement rings, platinum pavé chains and sterling silver padlocks.
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SPINELLI KILCOLLIN is a luxury jewelry brand based and manufactured in Los Angeles, CA. founded by
designer Yves Spinelli in 2010.

Spinelli’s signature Galaxy rings are a daring mix of design, quality and balance on a minimal, geometric base,
linked for volume yet weightlessly clean and modern enough to be worn with other jewelry.

All SPINELLI KILCOLLIN pieces are individually made to order to maximize their architectural nuance.

—

g

3
" 4
~—

b
-\"1.\_\_\_\---\-
.
Fr—

S




I[Acior]|

Wolford (74v74—F)

Wolfordid., 19504F 2 @il D L ML L TH B LA —AN T OT Vv oy TR aniliz, 2
PIR. 747 = D0 Bl 2 O ANz 7 7 = AIVEM TT AL - 2 A) T4 b T Dy v 7
VLT ST ) — R4V 2T 7 I FEL TR A 2 I T3, Wolfordid e s E DAX
T 7R LHT TOAIZT TR RER NMEE L RRR nl REME 238 28U FT LU AR TR LT O
DB IR S RBRER I P FEERLTVE T SO T, EDFEE 2 KN LA G K4+
I TR LED=—R B 2518 EL I TOET,

Wholford, founded in 1950 in Bregenz, Austria, has been offering the best in design and quality skinwear, and
today all Wo/ford products are produced in Europe.

The company is also known for its own innovations in the textile industry, including the development of superior
fabrics that meet environmental and sustainability standards, and continues to evolve to meet the needs of

dynamic and modern women while cherishing its unique their aesthetic.
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OUTERKNOWN is a clothing brand from Los Angeles that started in 2015. Since its establishment, the brand
has been offering men's and women's "everyday wear" that reflects the comfortable atmosphere of California, based
on the brand concept of "combining true sustainability and style", It is not just a fashion that makes you look
beautiful, but also about carefully selected materials such a s recycled materials and organic cotton, highly

transparent production backgrounds, and supply chain, as a leader in sustainable fashion, and develops

recycling-oriented collections that create new values with consideration for the global environment and human

rights.
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OK the store was born in Hollywood, Los Angeles in 1999. This iconic LA store has offered beautifully-designed housewares,
handcrafted jewelry, and a superb selection of modern art and fashion books from around the world for over 20 years.
Meticulously selected by highly knowledgeable and experienced globetrotter Larry Schaffer, these items will enrich your daily
life and will also please people of all ages as gifts. Discriminating customers will find exactly what they’re looking for or
discover something they simply must have.

For some, it is a place to find a fascinating book. For others, it is place to buy unique jewelry to celebrate a milestone event.
The LA community continues to grow through OK as a medium.

I'M OK is a sister brand of OK the Store.

*Universal Affirmativeness: Prevalent validation, initiative, positivity.

* A Better Life can be designed: Anyone can do it, not just the wealthy.

Our mission is to support you, even in a small way, to bring fun and joy to your lives.




