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Established
July 2011

President and Representative Director
Kyoko Matsuyama

Paid-in Capital
¥90 million

Business Content

Operation of Scandinavian design variety retail brand

Registered Office
2-22-16 Jingumae, Shibuya-ku, Tokyo, Japan

Main Office
2-22-16 Jingumae, Shibuya-ku, Tokyo, Japan

Brands
Flying Tiger Copenhagen

It’s a beautiful day.

The SAZABY LEAGUE

Z.ebra Japan K.K.
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In 2011 Zebra Japan K.K. was established to expand the Zebra A/S (Copenhagen, Denmark)
sundry brand Tiger in Japan. The first Tiger store in Asia opened in Shinsaibashi, Osaka in
2012, and the brand changed its name to Flying Tiger Copenhagen after entering a joint venture
with SAZABY LEAGUE, Ltd. in 2013. In October of the same year, Flying Tiger Copenhagen
opened its flagship store in Omotesando, Tokyo, and continues to increase the number of stores

in major cities around the country as part of its leap forward into a global brand.

Launched in 1995 in Copenhagen, Denmark, Flying Tiger Copenhagen today operates primarily in
Europe, and around the world, including Asia and the United States. In TIGER stores several
hundred types of stylish, original items appear every month at delightfully reasonable prices,
lining one-way routes from the entrance to exit. The brand continues to attract a lot of interest
as a fun-lifestyle sundry store offering a shopping experience of surprises and entertainment

with Scandinavian items full of color and/or humor.



